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The International Childbirth Education Association Responds to Latest Similac Marketing 

 

Raleigh North Carolina - Recently Similac, a subsidiary of Abbott Nutritionals, released a video entitled “The 
Mother ‘Hood”.  The description of the video says, “Feel judged as a mom? Now you can finally laugh about it.  
Watch and share if you can relate.”  This video went viral and has been well received on Youtube.   

International Childbirth Education Association (ICEA)  acknowledges some mothers have difficulties breastfeeding 
while some mothers elect not to breastfeed. ICEA acknowledges Breastfeeding is a Healthcare Issue supported by 
research on the risk of not breastfeeding. ICEA supports the World Health Organization positions on breastfeeding 
and unethical marketing practices of artificial human milk substitutes. The Similac ad discusses the negative 
aspects of breastfeeding but does not discuss the negative aspects or hazards of formula feeding.  

Similac made a marketing decision with this campaign.  What is a more powerful cause than all parents joining 
together to save a baby rolling down a hill in a stroller?   What people who view this video fail to see is that Similac 
has used subversive and subliminal marketing tactics to draw people in; buying into a product based on the 
message rather than the facts about the product.   

ICEA has educated families for over 50 years using evidence based research as the basis for teaching.  The motto 
“Freedom of Decision-Making Based on Knowledge of Alternatives” has been the guide for educators to help 
women and men make their own decisions about pregnancy, birth and parenting.  We recognize and support 
breastfeeding as the best feeding choice for most babies.  Additionally, we understand that there are times when 
breastfeeding will not be the possible due to medical conditions or other constraints and support the International 
Code of Marketing.  

We urge people viewing the video to consciously consider what Similac is really doing with their feel good 
message, which is simply  encouraging parent to identify with  the brand.  We would encourage the public to not 
be mislead by the marketing, but rather consider the evidence supporting breastfeeding as a positive health 
decision for infants. 
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